FY 17 Assessment Plans

Objective Use tutor business cards, class visits, and pop-up marketing events to
increase tutor traffic in SSC, even with opening of STEM Center

Measures Total number of sessions, Fall 2016 and Spring 2017 combined

Target (Desired Performance | 5% increase over 2015-16 totals.
and Deadline)

Data Collection Peter Higgins and Emily Mumford, May 2017
(Who/Where/When)

Findings & Status

Discussion of Results and
Action Plan




